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Shopping Patterns for Other Services Carry 
Over to Shopping in Health Care
Household Shopping Patterns describe consumers’ 
behaviors when considering purchases. In the most 
recent Altarum Survey of Consumer Health Care 
Opinions, consumers were categorized as either Impulse 
Shoppers or Comparison Shoppers based on their 
agreement or disagreement with the statement, “I mostly 
buy what I need or want and don’t look for better prices 
before I go.” 

Consumers’ reported shopping patterns for household 
goods were associated with their approach to shopping 
for health care. Specifically, comparison shoppers were 
almost 20% more likely to ask about the cost of a service 
before their visit than impulse shoppers were. 

When evaluating pharmacy services shopping style, 
comparison shoppers were 24% more likely to search for 
the best price online or through the mail before filling 
their prescriptions. 

Individuals who report a tendency to make price 
comparisons when seeking household goods also are 
more likely to report a similar shopping style in health 
care. This suggests that appealing to the typical patterns 
of price-conscious shoppers could increase such behavior 
in nonemergent medical choices. 

The survey was the second in a semiannual series of 
surveys administered to nationally representative samples 
of more than 3,000 insured, employed adults. More about 
the survey and a full report can be found here.

Contact Information 
For additional information about this survey, please 
contact Wendy Lynch at wendy.lynch@ altarum.org or 
Brad Smith at brad.smith@ altarum.org. For general 
information about Altarum Institute, please contact  
Jeff Moore at jeff.moore@altarum.org. 
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