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Price Continues To Be Considered in Consumers’ Health Care Decisions

Altarum Institute Center for Consumer Choice in Health Care

Individuals covered by health insurance have historically 
been “shielded” from the costs of the health care that 
they consume. Since most fees were paid by the plan, 
consumers were unaware of the true costs of the 
services that they received. However, as health care 
costs have escalated, employers and other providers of 
health insurance have shifted a greater responsibility for 
costs onto the consumers through higher deductibles, 
higher premiums, and higher co-insurance. 

As part of the Fall 2012 Altarum Institute Survey of 
Consumer Health Care Opinions, more than 2,000 
consumers with employer-based health insurance were 
asked whether they had ever inquired about costs for 
health care services prior to the visit. 

This year, that number overall rose 5 percentage points, 
from 43% to 48%. In fact, for every age group, the 
number increased this year. While a single year-over-
year increase does not necessarily indicate a long-term 
trend, it suggests that price continues to be considered 
in consumers’ health care decisions.

Figure 1: Ever asked about price before care?  
(overall and by age)

Findings in this report also suggest that those have 
asked about prices are more confident that they can 
reduce costs by shopping. While 40% of those who were 

not at all confident had asked about prices, 60% of those 
who were very confident had asked about prices. Either 
those who were confident were more likely to ask, or 
those who ask have an increased level of confidence as 
a result. 

Figure 2: Confidence in being able to lower their 
prices by shopping for health care by ever asked 
about price prior to care 

At the national level, policymakers warn that the U.S. must 
“bend the cost curve” to manage the impending burden 
of health care as the population ages. At the individual 
level, however, more than half of consumers have 
never asked about the price of a service. There remains 
significant opportunity to get consumers engaged in 
asking about and shopping for higher-value care. 
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Contact Information
For additional information about this survey, 
please contact  
Wendy Lynch at wendy.lynch@altarum.org, or  
Brad Smith at brad.smith@altarum.org. 

For general information about Altarum Institute, 
please contact  
Jeff Moore at jeff.moore@altarum.org. 


